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Brands Define Who We Are
▪ Displays a snapshot of the organization to the world

▫ Think about the thought many people put into their Facebook 
profile picture.  

▪ Powerful conversations amongst colleagues and stakeholders
▫ Often clarifies personal beliefs
▫ Offers similar and differing perspectives

▪ Demand detail and thought
▫ Strong brands are generated after long thought, wordsmithing, 

and articulate definition of what they represent 
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 What is your brand and what does 
it represent?

 10 Questions You Need to Ask to 
Build Your Brand

How To:



Teamwork!
▪ Having these branding 

conversations is vital
▪ Working with those who may 

not see the connection or 
worth of going through this 
process
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How To:



“
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10 5 - Angel H.S.

1 - Shermer H.S. 2

3 - Hill Valley

4 - Rydell



“
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What’s the Brand?



“
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What’s the Brand?



“
Developing a Logo
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Brand Influence
▪ Concerts are the brand on display

▫ Many stakeholders present
▫ Work product presentation
▫ Stakeholders remember why brand matters, why it has value

▪ How do we as a department present consistent, brand worthy 
concerts?

▫ CMP!
▪ Use CMP Model to build concert series theme

▫ CMP draws connections
▫ Our hope in the concerts is to draw connections to the brand14



Step 1: Choose a 
Macro Theme

This idea will last for the entire school 
year.  The theme should be broad 
enough to cross many boundaries for 
stakeholders to develop the most 
connections possible.
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▪ Connections between 
music and nature
▫ Were composers 

influenced by nature?
▫ Does music speak for 

nature?
▫ How did earthly 

materials influence 
the development of 
music? 
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Step 2: Choose a few 
Micro Themes

These ideas will be connected to a 
concert.  The themes should be broad 
enough to enable music selection 
without many constraints.  An 
outcome should accompany these 
themes so that the students have a 
take away from studying the music 
associated with the concert idea.
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For the Beauty
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